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Today’s digital-native families have different interests than
Generation X or the Baby Boomers, especially when it comes
to programming for camps and after-school programs. Is your
program still offering what it did in decades past?

Traditional programs and schedules
were effective in their time—but now,
times are changing. Especially during
and post-pandemic, it’s important to
tailor your content to the generation
you are targeting.

How to Design a Next Generation Program

The Millennial generation has grown up into
adults and many are parents whose kids make

up a portion of Generation Z. Born from the mid-
1990s through 2010, the younger members of
Gen Z are moving into their tween and teen years.
Children in Generation Alpha, the generation
following Gen Z, is the first generation entirely
born in the 21st century and are attending
elementary schools across the globe.

Millennials, more than any generation before,
are being asked to work full-time jobs, side
hustles, and raise their children into mindful,
educated and prepared adults. As a result,
Millenial parents are in need of programs and
classes that are flexible, educational and have
the option to attend virtually.

If you want to successfully design a next
generation program, make sure you are listening
to what parents want and pair your conversation-
driven intel with the following information to
create a customized next generation program.




Flexibility is Key
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ensure your program is agile enough to keep up
with the modern family.
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Deliver Tangible Results

Another must-have component of a next
generation program is the ability to deliver
measurable, actionable results that are offered
both in-person and virtually. While fun is still a
big part of the picture, forward-thinking camps
and after-school programs offer a whole

lot more.

Parents today take a far more professional
approach to their children’s free time, thanks
to the ever-looming college application
process. This means turning downtime into
uptime. The activities within camps and
classes gives kids the opportunity to feel
accomplishment and proud of their
achievements.

Families are also looking for programs that
continue to build skills outside of school that

will benefit them well into adulthood. Both hard
and soft skills are necessary to catapult kids’ to
the next level as they prepare to enter an ever-
evolving job market. Top areas of interest include
coding, financial literacy, shop skills, college
planning and community service—all of which
can be done online.
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Furthermore, parents recognize that excessive
screen time that is unproductive can have a
negative effect on their children’s lives. They
want to make sure kids are engaging in activities
both online and offline that stimulate their minds.
Make sure to design programs that take kids out
of the superficial, pop culture-filled world of their
screens and into something with more depth.

It’s always a good idea to communicate the
benefits and life skills your programs provide
with statistics from recognized sources. If you
can provide any sort of national or organizational
accreditation upon completion, your community
will be more likely to view your program as a
good investment. And once again, listen to
feedback and adapt to the evolving interests

of your enrollees.

Home
Economics

A

Popular Skill-Building Program Topics

@ X @ O

Technology Tinkering

* 2 & 0 O

Health Community College Nature/ Financial
& Wellness Service Planning Environment Literacy




In Summary

The most mgprtant part of creating a next generation program is listening
to the desjr‘é?g of the modern family and adapting your programs to match.
esign fo_f_ﬁg‘]a’;s_ that provide parents with options, versatility and measurable
ts. AIsomus on helping build valuable life skills whileloffering
iching alternatives to excessive screen time. ' ‘
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ion options to integrated email marketing tools, texth saging

and social tools to help you keep in touch with your customers. %

It's time for a next generation solution with
ACTIVEWorks Camp & Class Manager.

800.797.7602 | ACTIVENetwork.com/camps



